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PayPal Lifts Outlook

As Profit Increases ’

Payment volumes
jumped 6% in the
second quarter to
$443.55 billion

By DEAN SEAL

PayPal raised its outlook
for the year after it recorded
higher second-quarter earn-
ings as its active account tally
climbed and its Venmo busi-
ness thrived.

The digital payments com-
pany said it now expects earn-
ings of $4.90 to $5.05 a share
this year, up from its prior
range of $4.80 to $4.95, and

adjusted earnings of $5.15 to
$5.30 a share, higher than its
earlier range of between $4.95
and $5.10.

PayPal is forecasting third-
quarter adjusted earnings,
which strip out one-time
items, of $1.18 to $1.22 a
share. Analysts are currently
targeting $1.21 a share, ac-
cording to FactSet.

The guidance lift comes af-
ter total payment volumes
jumped 6% in the second
quarter, to $443.55 billion.

The company posted quar-
terly profit of $1.26 billion, or
$1.29 a share, compared with
$1.13 billion, or $1.08 a share,
in the same quarter a year

earlier.

Stripping out one-time
items, adjusted earnings were
$1.40 a share, topping analyst
estimates by 10 cents, accord-
ing to FactSet.

Revenue jumped 5%, to
$8.29 billion, ahead of analyst
projections for $8.08 billion.
Revenue at Venmo alone was
up 20%.

The company’s total tally of
active accounts rose 2% from
a year ago, to 438 million,
which was also a step up from
last quarter.

PayPal has said it is focus-
ing on profitable growth
through its branded checkout
options, unbranded processing
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business and branded offline
checkouts from its PayPal and
Venmo credit and debit cards.
Those drive higher transaction

margin dollars, a measure of
revenue minus transaction ex-
penses, transaction losses and
credit losses.
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The digital payments company’s total active accounts rose 2% from a year ago to 438 million.

Transaction margin dollars
were up 7%, at $3.8 billion, in
the second quarter, PayPal
said Tuesday.

Apple’s Third-Party App Prices Face
Expanded Antitrust Probe in Spain

By EpiTH HANCOCK

The Spanish competition
regulator expanded its inves-
tigation over Apple’s busi-
ness terms for developers,
saying it wants to scrutinize
price points the iPhone
maker sets for apps and in-
app purchases.

Spain’s Comisiéon Nacional
de los Mercados y la Compe-
tencia, or CNMC, said Tues-
day that it is broadening the
scope of a probe it started
last summer over concerns
that Apple’s business terms
for developers that rely on
the tech giant’s App Store to
make money are anticompeti-
tive.

Now, the regulator said it
is also looking at Apple’s re-
quirements to developers to
set prices for their apps, sub-
scriptions and in-app pur-
chases based on a list of
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An Apple store in Zaragoza, Spain. The tech giant said

developers compete on a level playing field on the App Store.

roughly 900 price points set
by the iPhone maker.

“The CNMC is now investi-
gating whether Apple may

have established a pricing
schedule that developers are
required to follow in order to
distribute their apps in its

stores,” it said, adding that
the system could be in breach
of European Union laws gov-
erning restrictive agreements
companies impose on rivals
that can distort competition.
The watchdog originally set a
24-month window to wrap up
its 2024 investigation, and
said Tuesday that the time-
line remains unchanged.

“We designed the App
Store to be a safe and trusted
experience for users and a
great business opportunity
for developers in Spain and
around the world,” an Apple
spokesperson said. “We will
continue to engage with the
Spanish Competition Author-
ity to ensure our concerns
are fully understood,” the
spokesperson added.

The tech giant said that
developers compete on a
level playing field on the App
Store.

Cyber Firms

In Talks for
Big Tie-Up
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CyberArk specializes in
identity security, specifically
what is known as privileged
access management. Its sys-
tems help protect businesses
from cyber threats by help-
ing them secure sensitive in-
formation and who can ac-
cess it. It counts more than
10,000 customers globally,
according to its website.

CyberArk was founded in
1999 by Udi Mokady, who
took the company public in
2014 and remains executive
chairman. Current CEO Matt
Cohen has helped push it to-
ward a common software
business strategy as a sub-
scription model.

CyberArk ranks among the
biggest public companies in
Israel, a region that has also
become a cybersecurity pow-
erhouse thanks to govern-

ment and private invest-
ments, and a strong focus on
national security. Check
Point Software, another cy-
bersecurity company with
headquarters in Tel Aviv, has
a market value of over $23
billion.

Big tech companies had
been sitting on the sidelines
for a while, opting not to
pursue big takeovers under
the Biden administration’s
antitrust regime, which took
a harder look at big transac-
tions and especially within
the technology sector.

More are warming up un-
der the Trump administra-
tion, which has expressed a
greater willingness to find
paths for big deals, espe-
cially ones aimed at security
for U.S. companies and tech-
nology. That is even as some
in the administration, in-
cluding Vice President JD
Vance, have been critics of
the big tech industry.

Salesforce in May struck
a roughly $8 billion deal for
data-management software
firm Informatica, which
came together after talks be-
tween the two fizzled out in
2024.

Who's Who of Distinguished Leaders: 2025 Honorees

Since 1898, Marquis Who’s Who has remained the
standard for reliable and comprehensive biographical
reference material. We are proud to highlight hand-selected

listees who have been recognized as Distinguished Leaders

in their fields of endeavor.

Of 1.6 million listees, only a small percentage are recognized

with the Distinguished Leaders honor. We laud these
individuals for their ambition, professional fortitude, industry
contributions, and career accomplishments.

Anne-Lise Antolinos, MBA —

Partner, Consultant
The Berkeley Partnership
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Alexis Johnson, MSN, RN —
Hematology/Oncology Nurse
Uni. of Alabama at Birmingham

w
Thomas Luka, Prof. Emeritus—

Paramedic Education (Ret.)
SUNY Erie Community College

Arnold “Arnie” Rabinowitz —

Owner, President
Main Street Amer. Ins., Inc.

Anthony F. Caporrino -

M. Dir., U.S. Pract. Co-Lead.
Alvarez & Marsal TAG

Suzanne Meyer Judas

Attorney (Ret.)
Holland & Knight LLP

Paula McDonald -

Founder, Managing Director
P. McDonald Des. Build & Int.

A. Jared Silverman, Esq. —

Entrepreneurial Law Attorney
Law Off. A. Jared Silverman

-
Christopher R. Kelly

Author, Historian
History Invasions LLC

Sandy Ono

CMO, Executive VP
OpenText Corporation
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Olga Merch Davidson, PhD —
Harvard University (Ret.)

Dr. Lindamarie Werntz

Clinical Assistant Professor
Pace University
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Edner J. Geffrard, Esqg.  —

Injury Attorney
A&E Law, PLLC

IN MEMORIAM
— Tony Lopez -

General Manager
Laird Plastics

— Carlos Otaola Perez -

Founder, CEO
Urban Technologies Fund

— Norman J. Whitelaw -

Chief Info./Security Officer
Synagro Technologies, Inc.

Apple’s
Valuation

Is at Risk
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fees are usurious and have ap-
pealed to regulators or sued
Apple to force changes. A Cali-
fornia judge ruled that Apple
must allow app developers to
sell their iPhone services from
their own websites. In that sce-
nario, she said, Apple can’t col-
lect any fee at all.

In a worst-case scenario,
Bank of America estimates that
Apple could lose 10% of its net
profit. But that assumes all
large developers shift all of
their app purchases outside the
App Store, which is very un-
likely, and Apple is appealing
the ruling in the U.S.

In the European Union, a
law called the Digital Markets
Act requires similar changes to

allow developers to avoid Ap-
ple’s fees.

Some experts have ex-
pressed concern that other
countries could follow suit.

Apple disagreed with the
California judge’s ruling, a
spokeswoman said. It also ap-
pealed the ruling of the Euro-
pean Commission, saying the
changes it is forcing the com-
pany to make go beyond what
the law requires and are bad
for users.

The next piece of Apple’s
services business—and one of
its most lucrative—is the
money Google pays so it gets to
be the default search provider
in Apple’s Safari web browser.

It accounted for about 6% of
Apple’s overall revenue in the
12 months through March, esti-
mates Bank of America. But be-
cause it has essentially no costs
associated with it, it falls
straight to the bottom line,
where it accounts for 19%, or
nearly one-fifth, of Apple’s to-
tal operating profit.

After the Justice Depart-
ment won its antitrust case

against Alphabet’s Google, it
asked the judge to throw out
the search giant’s Apple con-
tract, which the judge is still
considering. During trial testi-
mony, the judge asked Apple
executive Eddy Cue, who over-
sees the services business, if
Apple has thought about what
it would do if he cancels the
contract. Cue testified: “T've
lost a lot of sleep thinking
about it.”

Advertising, particularly by
apps in the App Store, is an-
other big chunk of services rev-
enue. Subscriptions to iCloud
storage, Apple Music, Apple TV
and other services add to Ap-
ple’s services business.

News Corp, owner of The
Wall Street Journal, has a com-
mercial agreement to supply
news through Apple services.

While Apple has beat expec-
tations in many arenas of its
services business outside of the
App Store and Google pay-
ments, the company will still
face an uphill battle in replac-
ing lost revenue from those
two areas, analysts say.
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JPMorgan
Nears Deal
For Cards
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Morgan, that figure was 15%,
while at Capital One, which
has for decades specialized in
subprime cardholders, bor-
rowers with a credit score of
660 or lower held 31% of bal-

The Apple card with Goldman doesn’t charge late

#Card

Save 5% at Apple with
anew Apple Card*
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ances.

Goldman cardholders were
behind on payments by 30
days or more on roughly 4%
of credit-card outstanding
balances as of the end of
March, according to Gold-
man’s financials.

The delinquency rate on
credit-card loans across all
commercial banks was 3.05%
for the same period, accord-
ing to the latest data from the
Federal Reserve.

Goldman had $2.45 billion
set aside for potential future
credit-card loan losses at the

fees, wiping out a key revenue generator.
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end of March.

Most credit-card issuers
make up for having delin-
quent borrowers by charging
late fees.

But the Apple card with
Goldman doesn’t charge late
fees, wiping out a key reve-
nue generator.

The combination of high
subprime balances and no
late fees has led several
credit-card issuers to pass on
pursuing the program, unless
they could get it at a huge
discount, people familiar with
the process said.



